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Brewing a Better World  
HEINEKEN’s approach to sustainability 



About HEINEKEN UK 
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About HEINEKEN UK 
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We’re the fourth 
largest pub operator 
with around 1,100 

pubs 

More than 95% of  
our beer sold in 

the  
UK is brewed in the 

UK 
 

Our commitment to growing a 
responsible and sustainable business 

has been recognised by  
Business in the Community 



Brewing a Better World – A business priority 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Doing 
Good 

Boost 
Image 

Save 
Cost 

Mitigate 
Risk 

Retain 
Resources 

Licence–
to-

Operate 

Sell our 
beers to 
more 

consumers 

Sustainability = Value Creation 



Sustainability is integrated across our supply 
chain, from barley to bar 
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Protecting 
water 
resources 
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Sustainability: a commercial opportunity  

•  Critical that we work together with our 
customers and lessees across our entire supply 
chain  

•  Paid-for line cleaning service introduces new 
revenue stream for HEINEKEN  

•  Critical to sell in cost-saving for publicans as 
well as environmental and quality benefits  

•  Differentiator for HEINEKEN in the marketplace: 
passion for quality  
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Reducing  
CO2 emissions 
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Tadcaster now home to largest solar 
installation at any UK brewery 
•  Investing in renewable energy key to achieving our 2020 target: 

reducing C02 emissions in production by 40% worldwide 

•  4,000 solar panels generating 876 megawatt hours (“MWh”) 
each year, enough to power 185 homes 

•  Combined with biogas on site, 8% of site’s energy use will now 
come from renewable sources 
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Sourcing 
sustainably 
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Our global commitment: 50% of raw 
materials sourced sustainably by 2020 
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Our Sustainable Sourcing strategy 
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•  All of the barley we use for the beers we brew in the UK is 
grown in the UK 

•  As of 2014, 100% of they barley we buy from the UK is now 
Red Tractor certified  

•  We use around 30% of the UK’s apples in our ciders 
•  Worked with many of our apple farmers in Herefordshire for 

up to three generations 

Barley & Apples | What we’re doing in the UK 



Advocating 
Responsible 
Consumption 
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Working in partnership to tackle misuse 
Government & Industry 

•  Community Alcohol Partnerships 
•  Best Bar None 
•  Responsibility Deal  

 
Charities and NGOs 

•  Partners with alcohol misuse charity Addaction for a decade 

 
Through our brands 

•  Dance More Drink Slow 
•  Responsible Marketing Policy  
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Communities 
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Bringing the magic of orchards to 
communities across the UK  

•  Over 100 community orchards across the UK 
by 2017 

•  Not just a collection of trees 

•  Bring people together, create green spaces 
and build healthier, happier and more 
sustainable communities 
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•  Building community resilience and community cohesion. 
•  Reducing social isolation by giving people a reason to 

come together 
•  Encouraging volunteering 
•  Promoting awareness of sustainable development and 

providing outdoor classrooms. 
•  Learning new skills including horticulture and cooking. 
•  Improving health and wellbeing for local residents 

through outdoor activity and promoting healthy eating. 
•  Enhancing the local environment and biodiversity. 
•  Acting as a catalyst for further improvements to green 

spaces. 

Grounded in communities 



Thank you  
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claire.matthews@heineken.co.uk 
 


